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BIG Live expands rural IP to
reach out to 325 towns
BIG Live has expanded its rural IP ‘BIG DISHA’ to reach out
to the youth in 325 towns spread across five states. The aim of
the initiative is to help the youth
make informed career decisions
basis their personality type and
interest areas. With the help
of career experts, the initiative will clarify myths about career
streams and professional courses.
A BIG Live spokesperson said: “Though career fairs are done
by many media houses, this is one of the largest initiatives by any
media house to establish a dialogue with the youth. The company
is rolling out this program across five states to reach out to 6.5
lakh youths directly. Secondly, the program format is a ‘never
seen before experience’ for the small town youth.”

Tata Salt Lite conducts free
blood pressure check-ups
To combat the exponential increase of lifestyle diseases like
diabetes and hypertension/high blood pressure, Tata Salt Lite
conducted free blood
pressure check-up camps
on the occasion of World
Hypertension Day. The
camps were organized on May 17 across 10 cities. The campaign
was executed in the south by Wings Brand Activations while The
Events People managed the initiative everywhere else.
Ashwini Hiran, COO, Consumer Product Business,
Tata Chemicals said: “In these stressful times, it is highly
recommended to sensitize families about the problems of lifestyle
diseases. It is vital for citizens to take preventive measures,
however small they may be, like eating right, walking, and leading
a healthy lifestyle.”

Nissan launches third edition
of Student Brand Manager
Campaign
The third edition of the Nissan Student Brand Manager (NSBM)
ran from April 17 to May 30 and engaged management students
across 25 cities. The campaign was redesigned this year and had
internationally renowned panellists like
marketing guru Dr. Nirmalya Kumar
from the London Business School.
Dinesh Jain, CEO, Hover Automotive
India said: “The fact that NSBM entered
the third consecutive season reflects
that Nissan is serious about identifying
and nurturing management talent in order to give them the
right exposure in the field of marketing. NSBM 2012 was an
opportunity for the students to seek, implore and stretch their
capabilities through their association with the Nissan brand.”
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P&G helps consumers the world
over say “Thank You Mom”
For Mother’s Day, P&G organised a global campaign, ‘P&G
Thank You Mom’, to salute moms
around the world. For the Indian
market, Encompass was appointed
to conceptualise and execute the
activations. The activation, which
took place from May 4 to 13, was conducted at 11 TESCO
stores and six malls in Mumbai, Delhi, Bangalore, Ahmedabad,
and Pune, where consumers could record a video or write a
personalized message on a postcard. The activations saw 5,023
direct contacts, 1,427 videos recorded, and 4,491 postcards
written.
Shyam Gursahani, Manager Client Services, Encompass said:
“At every point during the planning and the execution phase
of the above projects, I was proud to be a part of this initiative
because we actually went out there for the consumers and gave
them a chance to thank the one person that loves them the
most.”

Candid Marketing executes
Horlicks quiz in Tamil Nadu
GSK’s Horlicks Kids Biscuits wished to create an annual Horlicks
Biscuits school quiz property in Tamil Nadu, which would
highlight its key proposition that protein, calcium and vitamin D
equal two cups of Horlicks. For
the same, Candid Marketing
conceptualized and created the
quiz titled ‘QuestionAnna’s
Genius League’. The activity began on Jan. 16 and will continue
till the month of August. The idea is to cover 12 cities in Tamil
Nadu, and 531 schools across these cities.
Amrita Kumar, Managing Partner, Candid Marketing said:
“The quiz contest aims to bring out the tangible benefits in
consuming Horlicks biscuits. ‘QuestionAnna’ is a genius who gets
his strength and intellect from consuming Horlicks biscuits. This
route helped in bringing out the key proposition.”

Kansai Nerolac executes the
‘Nerolac Excel Challenge’ in
Punjab and UP

To promote the Nerolac Excel range, Velocity Brand Server was
appointed to manage and execute a van activity, ‘Nerolac Excel
Challenge’, in Uttar Pradesh and Punjab. Covering 35 towns,
the activations took place in UP from March 29 to May 8, and in
Punjab from April 3 to May 14.
Aril Sharma, MD, Velocity Brand Server said: “The objective
was to bring out the
toughness and resistance
of paint against dust
and water.” Given the USP of overall strength, the idea was to
demonstrate the product’s superiority vis-a-vis its competitors in
an interesting manner and give a firsthand feel of the product.

For latest updates on events and on-ground promotions from across India, log on to www.eventfaqs.com
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The 2012 edition of Muthoot Fincorp’s national congress took
place at Le Meridien, Cochin. The event, which was managed
by Tamarind Event Solutions, was attended
by 1,400 Muthoot Fincorp employees from
across the nation. The conference bore the
theme, Good to Great.
Sarat Sreedharan, General Manager,
Tamarind Event Solutions said: “The event demanded a lot of
synergy and celebration without losing out on its seriousness. The
most challenging part of the event was the transformation from
Good to Great, which was sequenced on a watch out screen. The
particular sequence showcased the creativity of the team with the
assistance from the best technicians.”

CS Direkt executes Ten Sports
Distribution Meet in Kuala
Lumpur
To reward the employees and dealers who have achieved their
sales figures and motivate the attendees for the year ahead, Ten
Sports organised the
Ten Sports Distribution
Meet with the theme, Ten on Ten. Executed by CS Direkt, the
meet took place from May 5 to 8 at Hotel Shangri La in Kuala
Lumpur, and was attended by 120 people.
Sanjeev Pasricha, MD and CEO, CS Direkt said: “Our big
idea was the theme, Ten on Ten, which the client liked a lot. We
used this theme in as many touch points as we could. We also
designed the event logo, which will be carried forward for a year.”
The event theme was meant to symbolize the perfection for which
Ten Sports should strive. Experiences and messages were created
to exemplify this theme.

Hindustan Times organises
Consumer Electronics Fair 2012
Hindustan Times organised the Consumer Electronics
Fair 2012 from May 4 to 6 at Pragati Maidan, New Delhi. The
exhibition was executed by TIC Integrated Event Marketing,
which was responsible for managing the entire exhibition and
engaging the visitors with various interactive activities.
Amit Rai, Business Head Marketing Services, TIC Integrated
Event Marketing said: “We had to come up with a concept that
differentiated the Consumer Electronics Fair from other fairs.
The account was
bagged on the value
of our concept and
the competitive costing. Besides the interactive activities for
adults, there was a special zone for kids with competitions like
drawing and painting, which was a hit amongst the kids.”

Carat Fresh Integrated executed a
travel fair for Air Asia. The multicity fair was held at Mantri Mall in
Bangalore from May 4 to May 6.
The first Air Asia Travel Fair was
executed in Mumbai and Chennai and plans are in place to take
it to Delhi, Cochin and Kolkata. The fair attracted approximately
2,80,000 footfalls in Bangalore. The objective behind organising
the travel fair was to create brand awareness, generate sales and
create hype around Air Asia’s various brand associations.
Sidharth Ghosh, VP, Carat Fresh Integrated said: “The Air
Asia Travel Fair was conceptualised keeping in mind the cost
sensitivity of the average Indian traveller. The fair helped us
connect Air Asia with its prospective consumers, giving them a
glimpse of Air Asia’s superior services.”

Seventy Seven executes Indiathemed conference for Nalanda
Capital
Singapore-based Nalanda Capital appointed Seventy Seven
Entertainment to execute their conference on May 15 at Trident
BKC in Mumbai. With the general theme of a glimpse into
India’s exotic, mystical culture, this conference was organised
to serve as a networking platform
for the company’s investors and
equity partners, while giving
them the experience of a cultural
extravaganza.
Manoj Gopalani, Director, Seventy Seven said: “The event was
designed to offer international VVIPs an Indian experience that
they otherwise can’t have due to time constraints. A peek into
India’s glorious culture and rich history was cleverly showcased
through the décor and carefully planned activities.”

Nissan organises its first
international dealer conference
in Macau
To celebrate its success in the country, Nissan India hosted
the third edition of its annual conference for its dealer partners
in Macau, Hong Kong. Encompass was engaged to manage the
event, which took place from May 16 to 18.
The event was attended by 100 people, including the dealers,
their spouses and HAI employees. G Sanjay, Head Marketing,
HAI said: “This was
the first international
conference for Nissan
dealers. Encompass had
a very good theme made for the conference, which was in line
with our business objectives.”

For latest updates on events and on-ground promotions from across India, log on to www.eventfaqs.com
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FidelisWorld has launched its Celebration Series of events
with ‘An Evening with Sachin Tendulkar’ in honour of his
accomplishments in cricket. A worldwide, six-city tour over the
next three years, the first instalment took place on June 9 at the
InterContinental in Dubai.
The black-tie affair offers a
limited number of guests the
opportunity for an intimate
evening of dinner and entertainment with Tendulkar.
FidelisWorld CEO, Navneet Sharma said: “FidelisWorld is
delighted to embark upon its Celebration Series with Sachin
Tendulkar, the greatest batsman the world has seen. We look
forward to providing this once in a lifetime opportunity to fellow
well wishers in key cities worldwide, beginning with Dubai.”

Sports Illustrated India honours
sporting excellence
Percept Activ executed ‘The Sports Illustrated Sportsperson of
the year Award 2011’, which honours those who have displayed
unmatched excellence in their respective arenas and are an
inspiration to aspiring sports persons in India and abroad. The
ceremony took place on
May 4 at Hotel Pullman,
Gurgaon. The presenting
sponsors for the event were Idea Cellular and the event was
powered by Oakley.
Rajat Mukarji, Chief of Corporate Relations and Regulatory
Affairs, Idea Cellular said: “We have been associated with these
awards for three years now. This celebration of champions fits in
well with Idea’s brand ideology as it is an attribute that we would
like to be known for, and it is reflected in other properties that
we have associated with as well.”

Wills Lifestyle India Fashion
Week to be held in October
The FDCI has announced that the 20th edition of the Wills
Lifestyle India Fashion Week Spring
Summer 2013 will be held from Oct. 6 to
10 at Pragati Maidan, New Delhi. With
each season, the Wills Lifestyle India
Fashion Week has shown a constant
increase in participation from both
established and young designers.
Sunil Sethi, President, FDCI said: “We are
all geared-up for the 20th edition of the
Fashion Week, where we will offer another five days of fashion,
business and glamour to our guests and participants.”

Mumbai-based Everything Goes! Communications partnered
with Pacific Mall, New Delhi, to organise the ‘Pacific Summer
Star’, a competitive talent platform
for kids, from May 19 to June 10.
The event culminated with a grand
finale where the daily contest
winners competed to be the ‘Pacific
Summer Star’ and win the grand
prize.
Vjay Dewan, Chief Creative Guardian, Everything Goes!
Communications said: “We are very excited to be working in
Delhi, for which we associated with PPZ, the mall management
company. With Pacific Summer Star, we debuted in Delhi and
hope to create a mark in retail events, design and activations
here, just as we have done in Mumbai, Pune, Bangalore and
Hyderabad.”

Dubai Summer Surprises returns
in June
Dubai Events and Promotions Establishment (DEPE), with
Emirates Airline, has unveiled the 15th edition of Dubai Summer
Surprises (DSS), a summer-long agenda of family entertainment
and events set to be staged in Dubai from June 14 to July 14. This
edition bears the marketing slogan, ‘Dubai. Summer Fun and
More.’
Farhad Mohammed Siddiq, Marketing & Communications
Director, DEPE said: “We have come a long way since we
launched DSS in 1998. From just
600,000 visitors and AED 850 million
in expenditure in its first edition, to an
amazing 4 million visitors and AED 8.8
billion in visitor spend in DSS 2011. This is a clear testimony that
the summer event has become vital for Dubai’s economy; in fact,
it has redefined summer in Dubai.”

12th Osian’s-Cinefan Film Festival
to take place in July
The 12th Osian’s-Cinefan Film Festival will take place from
July 27 to Aug. 5. The venue for the film festival will be the Siri
Fort Complex and the new Kila Complex, which includes the
forthcoming Osianama Art & Film Museum, and Blue Frog,
New Delhi. The conceptual framework of ‘Freedom of Creative
Thought & Expression’ is the focus of
this year’s festival.
Dedicated to bringing the finest
films from India, Asia and the Arab
world, the 12th edition of the Osian’sCinefan Festival will showcase an exciting and bold program of
over 200 films from more than 50 countries, representing the
best of Asian, Arab and Indian Cinema.

For latest updates on events and on-ground promotions from across India, log on to www.eventfaqs.com
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Delhi with Pacific Summer Star

Mindshare, ESPN division
promote Pepsi T20 Football
Mindshare is managing the registrations for Pepsi T20
Football across major Indian cities, which culminates in June.
The event agency executing the matches is EMG, the new event
management division of ESPN Star Sports. The campaign is
supported by a 360 degree approach including on-air, outdoor
and on-ground initiatives, special edition packaging features, and
digital engagement programmes.
Homi Battiwalla, Category DirectorColas, Hydration & Mango Based Beverages,
PepsiCo India said: “We celebrated the
unorthodox face of cricket last year and
gave the T20 twist to football this year; now
we are bringing together both these sports
onto one common platform. Featuring the biggest names from
the world of cricket and football, the campaign reflects our
commitment to both the sports in our signature, ‘Change the
Game’ way.”

Radio City’s GPL expands to 14
cities in its second edition
Radio City organised the second edition of the Gully Premier
League (GPL), which was held across 14 cities. This edition saw
a record number of 14,000 team registrations across the country.
The grand finale took place at the Dadar Parsee Gymkhana in
Mumbai on May 28.
Ashit Kukian, COO and
President, Radio City 91.1 FM said:
“We, at Radio City, have built our
marquee properties on the three
Cs: Cricket, Cinema and City.
All our properties engage citizens
where they get to showcase their talent in one of the spheres.
GPL happens to be our biggest brand activation that identifies
and incentivizes cricket talent.”

Mountain Dew Xtreme Tour
comes to Noida
Mountain Dew organised the Dew Xtreme Tour on May 5 at
The Great India Place, Noida, featuring the
world’s biggest athletes in skateboarding,
BMX, inline skating and freestyle motocross
in India. Nokia Lumia is the experience
partner for the tour and the event is
produced by DNA Networks.
Ruchira Jaitly, EVP Marketing, Beverages (Flavours), PepsiCo
India said: “Over the years, we have brought in high adrenaline
experiences for our consumers and the Dew Xtreme Tour is an
attempt to take it to the next level.”
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WTA Challenger Event to be
held in November
The Women’s Tennis Association
has announced the $1.25 lakh WTA
Challenger Event, which is scheduled to
take place in Maharashtra on Nov. 5. The
tennis tournament is being organised by
Netsurf Entertainment. The last WTA
event was held in Bangalore in 2008 and this event will be a
renewal of WTA’s activities in the country.
Sujit Jain, MD, Netsurf Entertainment said: “We want to give
India a live experience of world class tennis as well as to promote
the sport of tennis in the country. We have six wild cards unlike
the usual four, so the event will provide an opportunity to young
women tennis players in our country to compete with the best of
the international players.”

Red Bull Street Style returns
with its third edition
Red Bull Street Style has returned to India for the third
edition of the worldwide freestyle soccer tournament. Red
Bull Street Style combines soccer
with rhythm and style and serves
as a platform for freestylers from
all over the world to showcase their
skills through a series of qualifying
competitions around the world.
For the first time, the tournament also features a girls-only
competition.
A spokesperson from Red Bull India said: “This year, the
opening of Red Bull Street Style also sees Red Bull athlete Archis
Patil’s attempt to set a new world record. Patil was introduced to
freestyle football when he first participated in the tournament in
2008.”

Pune Pedal Power Foundation
holds third Pune Pedal Power
rally
Pune Pedal Power Foundation held the third edition of Pune
Pedal Power (PPP) Cycle Rally on June 3, in association with
the United Nations Environment
Program, to celebrate World
Environment Day. Maximus Events
and D5ision executed the rally
from end to end. The event saw
participation from over 1,200 cyclists.
Reema Sanghavi , MD, Maximus Events said: “It’s a small
initiative we’ve taken to make a greener tomorrow. PPP has seen
tremendous growth from only 165 participants in 2009 to 1,000+
participants in 2011. In the near future, Pedal Power Foundation
wishes to take this initiative to various cities in the country and
associate with other Green movements.”

For latest updates on events and on-ground promotions from across India, log on to www.eventfaqs.com
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92.7 BIG FM launches Safety
Manao, Life Banao campaign
Mumbai’s 92.7 BIG FM has partnered with the Western
Railways and the NGO, Humanitarian Welfare & Research
Foundation, in its latest campaign ‘Safety Manao, Life Banao’.
The campaign takes on the safety issue of train commuters in
Mumbai, like people who travel atop the trains and those who
endanger their lives by crossing railway tracks. The campaign is
an extension of its larger campaign,
‘Mumbai Manao, Life Banao’,
which celebrates Mumbai.
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UTV Stars hosts auditions for
Lux The Chosen One
UTV Stars organised on-ground auditions across Mumbai,
Delhi, Ahmedabad, Lucknow and Kolkata for their show, ‘Lux
The Chosen One’. ‘The Chosen One’ is a talent show in search
of fresh faces to anchor shows on their channel. 10 contestants
were chosen from these cities, who will compete for the coveted
title of ‘The Chosen One’. The auditions were targeted at girls
in the age group of 15 to 24 years, and engaged around 1,000
to 1,500 participants. The auditions were managed by Wizcraft
International Entertainment and was promoted on the channel
and via radio.

A 92.7 BIG FM spokesperson
said: “The campaign has been conceptualized to highlight the
staggering number of accidents and dangers that commuters call
on themselves. As a brand that celebrates Mumbai’s passions, this
is our way to contribute to an issue so relevant to our audiences.”

Kunal Mukherjee, VP
Marketing, UTV Broadcasting
said: “Lux has been a part of
various shows on UTV Stars and is our client. The show will
mark the beginning of a promising career in the Bollywood space
for the winner and runners up.”

Lokmat Media launches Horn
Bajane Ki Bimari campaign

Sony PIX promotes The Smurfs
premiere in malls

Lokmat Media’s month-long Horn Bajane Ki Bimari (HBKB)
campaign, a drive against unnecessary honking was conducted
across Mumbai, Aurangabad, Ahmednagar, Nashik, Jalgaon,
Thane, Navi Mumbai, Pune, Solapur, Kolhapur and Akola. The
objective behind this campaign was to educate the people about
the ill effects of honking, which adversely affects the physical
and mental health of people,
particularly residents in metros
and tier II cities.

To create excitement about Sony PIX’s premiering the movie
‘The Smurfs’, the channel organised mall activations at Infinity
Mall in Mumbai and Ambience Mall, Delhi. The activation,
which was themed ‘Get Smurf’d’, was managed by Seventy Seven
Entertainment. The activation created a buzz
amongst 600 to 700 people per mall.

Devendra Darda, MD, Lokmat Media said: “HBKB was a
campaign to awaken the consciousness of the citizens and create
awareness about the mental and physical issues related to sound
pollution and unnecessary honking. Relentless honking can
throw a person off balance mentally, causing rage and leading to
a domino effect in peoples’ lives.”

Suryan FM, 93.5 RED FM come
on board as sponsors of India
Radio Forum 2012
Suryan FM and 93.5 RED FM were the premium presenting
sponsors of the IRF 2012, which took
place on May 22 at JW Marriott,
Mumbai. The radio industry is growing
steadily and this association with the
IRF was a way to show the stations’
commitment to the industry.
Nisha Narayanan, Senior VP Projects and Programming, RED
FM said: “It is always nice to see the enthusiasm and passion that
our radio fraternity has for the medium and the IRF is one of the
platforms where all of us meet year on year and share the work
and see the best work getting rewarded.”

Himmat Butalia, Marketing Head, Sony PIX
said: “We decided to conduct the activation in
Mumbai and Delhi as it has a larger population
and would help us reach out to a wider audience. The Smurfs is
a very popular movie and hence, the buzz was already created via
word of mouth.”

Radio City 91.1 FM celebrates
Tendulkar’s birthday
To celebrate cricket legend Sachin Tendulkar’s 39th birthday
and his 100th international century, Radio City 91.1 FM
customised a 100 ft. long cake for the celebrations at Futala Lake
in Nagpur. The cake was designed
with Tendulkar’s childhood pictures
and 100 people whose first name was
Sachin were invited from all over the
city to cut the cake. The youngest from among the 100 Sachin’s
was just one month old. About 3,000 people attended the event.
Kartik Kalla, National Programming Director, Radio City 91.1
FM said: “At Radio City, we firmly believe in connecting with
our listeners in every way we can. With innovation at its peak,
this unique event was our way of honouring Sachin Tendulkar’s
unique feat on his birthday, and bringing all his fans from across
the city together.”

For latest updates on events and on-ground promotions from across India, log on to www.eventfaqs.com
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Constance Hotels to promote its Mauritius,
Maldives hotels to upmarket Indian travellers

PALM EXPO 2012

High spending tourists from India have become the focus for Constance Hotels Experience,
Mauritius, from the Constance Group. The group will promote its Mauritius, Maldives,
Seychelles and Madagascar hotels in key markets like Mumbai, Delhi, Bengaluru, Chennai and
Kolkata. FITs, MICE, honeymoon couples, and weddings will also be key drivers.
Peter Rohan Malik, Business Development Head – India, Nijhawan Group said: “For the B2B
sector, to give Indian travel agents a firsthand experience of Constance hospitality and our
services, USPs and accommodation, we will host FAM trips to all destinations.”

Kerala Tourism holds road shows in Saudi Arabia
The Gulf is God’s Own Country’s latest target. To woo travellers, Kerala Tourism
organised a three-day road show in Jeddah, Riyadh and Dammam from May 6 to 9. A P Anil
Kumar, Minister – Tourism, Government of Kerala; and Manoj Kumar, Secretary – Tourism,
Government of Kerala; led a delegation of 15 tourism service providers for the road show, which
saw participation from around 50 local tour operators at each road show.
Manoj Kumar said: “We are looking forward to a spurt in foreign tourist arrivals in Kerala in
the coming years. Saudi Arabia is a very important market for us because there is a lot of scope
for Arab tourists to come to Kerala.”

TCEB encourages Indian presence at trade
exhibitions
To promote the country’s exhibition industry, the Thailand Convention & Exhibition
Bureau (TCEB) organised a road show to Mumbai with the theme, ‘Thailand’s Exhibition
Industry: Your business platform in ASEAN’. The bureau met with Indian travel agents and
trade associations to encourage more Indian businessmen to attend trade shows in Thailand,
with its supporting policy of 100 A-Head program.
Supawan Teerarat, Director of Exhibitions, TCEB said: “Thailand geographically serves as a
business platform for the ASEAN market, which opens up unparalleled business opportunities.
Thailand’s exhibitions industry continues to lead its neighbours in ASEAN with a high record of
85 international trade shows organised in 2011.”

Tamil Nadu Tourism to attract tourists with FAM
trips
To popularise lesser known places, the Tamil Nadu Tourism Department plans to organise
FAM trips for travel writers and tour operators. According to top officials, they will focus on
FAM trips, and farm, palace and temple tours to attract more tourists and make them to stay
longer.
They also plan to participate in the World Travel Mart in London in November and
International Tourism Bourse in March 2013.

April 2012 sees 4.52 lakh foreign tourist arrivals in
India
According to a PIB release, India recorded 4.52 lakh foreign tourist arrivals (FTAs) during the
month of April 2012, which is a 3.3 per cent growth compared to FTAs of 4.38 lakh and 3.72
lakh in the corresponding month in 2011 and 2010 respectively.
The lower growth this year is partly due to the high base growth rate in April 2011 over April
2010. FTAs during the period January to April 2012 were 24.34 lakh with a growth of 8.3 per
cent, as compared to FTAs of 22.47 lakh with a growth of 12.1 per cent during the January to
April 2011 period.

India’s foremost show for the pro audio, lighting, live sound, install sound, musical instruments and AV integration industry, took place
from May 31 to June 2 at the Bombay Exhbition
Centre, Goregaon (E), Mumbai. The PALM
Expo, by Diversified Communications India,
also saw the introduction of a Pro AV segment.

SPIKES ASIA 2012
introduces new
categories
Spikes Asia, the regional Asia Pacific Awards
and Festival for creative excellence in advertising
and communications, is taking place from Sept.
16-18. This year sees the addition of two new
categories – Branded Content & Entertainment,
and Creative Effectiveness – bringing the
total number of categories to 16. Three jury
presidents have also been recently revealed.

APPIES 2012 introduces
interactive format to
present campaigns
APPIES 2012, slated for July 26 and 27 at the
National University of Singapore Society, will
see 100 of the best marketing campaigns from
16 countries in the Asia Pacific region vie for
10 gold medals. In its third edition, the live
presentation format for the entries will bring the
audience up close and personal with some of the
most compelling campaigns of the year.

The Meetings Show UK
The Meetings Show UK will take place from July
9 to 11, 2013 at Olympia, London, and will see
1,500 fully hosted buyers, including 750 from
Europe and beyond. As UK’s first hosted buyer
programme, it will offer an unrivalled platform
for inbound and outbound business and bring
together the heart of the meetings community.

IAMAI’s 4th Travel &
Tourism Summit
The Internet And Mobile Association of India
(IAMAI) organised the fourth edition of the
Travel & Tourism Summit on June 8 at the
Shangri-La Hotel in New Delhi. The summit saw
concurrent workshops and plenary sessions over
the course of the day.

Industry Watch
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Cvent List of Top 100 Meeting Hotels in the US
features 20 Marriott International Hotels

ABEE secures national
representation for show
floor

Selected from 80,000 hotels in the US on the Cvent Supplier Network, a free online
marketplace connecting meeting planners with over 200,000 venues and service providers
worldwide, the list of the ‘Top 100 Meeting Hotels in the US’ featured 20 Marriott International
Hotels, more than any other hotel company.
Of the twenty, 19 are part of Marriott’s Innovention Network, a premier collection of the
company’s largest meeting and convention hotels and resorts offering the highest brand of service for meeting and convention planners.

Bhasin Group to launch Grand Venice by end 2012

NCR-based Bhasin Group plans to launch its first integrated tourism and hospitality project,
‘Grand Venice’, in Greater Noida by the end of this year. With a built-up space of 4 million sft.,
the project will host India’s first underwater world and aquarium, along with entertainment
facilities, a hotel, food court, shopping mall and corporate offices.
According to SS Bhasin, Managing Director, Bhasin Group, everything but the hotel will be
ready within eight months. “The hotel, a 270-key Sheraton, will take another eight to ten months
to be operational,” he said. Regarding the meetings and convention facilities, Bhasin said that
the Sheraton Hotel will feature 24,000 sft. of banquet space.

Sahara Star scores hat trick wins at the
International Hotel Awards
The best hotels, hotel architecture, interiors, construction and design across the Asia Pacific
and the leading companies behind these winning hotels and hospitality projects were present at
the International Hotel Awards Asia Pacific 2012-2013. In its first year of participation, Hotel
Sahara Star was awarded the Five Star Award for Best Convention Hotel for India, Highly
Commended for Hotel Architecture for India, and Highly Commended for Hotel Interior for
India.
Vivek Kumar CEO, Hotel Sahara Star & Aamby Valley City said: “Competing amongst many
other high ranking properties from the Asia Pacific region and surpassing expectations with
high hospitality standards and alluring design structure; this recognition for the property is an
affirmation of our ongoing efforts.”

Park Plaza Nottingham launches refurbished
meeting space
The PPHE Hotel Group has announced the completion of the month-long refurbishment of
Park Plaza Nottingham’s meeting rooms. According to a report by ITCM, Park Plaza Nottingham
can cater to up to 175 delegates or dinners and has renovated 12 meeting rooms, which include a
conference suite and the Vista Suite, which can be split into five separate rooms.
Tom Waldron-Lynch, General Manager Park, Plaza Nottingham said: “The renovation means
that our meeting rooms now meet and exceed the standard that delegates expect when booking
their meetings and events with us. We pride ourselves on providing the highest service and
support to our business guests and believe the new modern refresh to our rooms should position
us well for a future focus in this market.”

New China International Exhibition Centre – a
prime event venue
The New China International Exhibition Center is home to various trade shows and
conferences in Beijing. Set up within the business circle in south of Tianzhu Konggang in
Shunyi, Beijing, it covers an area of nearly 155.5 hectares. It has 6,60,000 sqm. construction area
which includes exhibiting halls and related facilities of 4,00,000 sqm., with eight halls in the
exhibiting area of 1,20,000 sqm.

The Australian Business Events Expo is
scheduled to be held at the Sydney Convention
and Exhibition Centre on Aug. 15 and 16.
For its show floor, the expo has secured
representatives from across various regions of
Australia. The wide scope of exhibitors will
reveal the different trends and the diversity of
products and offerings available in Australia.

THOT Media exec grabs
spot in EBA Scholarship
Program
Karan Basantani, Senior Manager Operations,
THOT Media has been selected for one of the
12 free places in the Event Business Academy’s
Event Essentials Course in the UK.

Wizcraft and Event
Concepts form JV in Sri
Lanka
Having created a base in Singapore, Wizcraft
International is expanding its reach into Sri
Lanka. This has been done through a JV with
Event Concepts, a Sri Lankan events company.
Wizconcepts Events & Entertainment will be
based in Colombo.

ICCA releases 2011 Top
20 Rankings for cities,
countries
In the 2011 Top 20 Rankings for cities and
countries, the ICCA reports another year
of continued strength in the international
association meetings market. Over 10,000
regularly occurring association events which
rotate between at least three countries were
identified as having taken place during 2011,
over 800 more than identified last year.

India debuts at the
International Music
Summit 2012
Sunburn, was India’s first home-grown music
festival to attend the International Music
Summit in Ibiza, held from May 23 to 25.
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X-49, Okhla Industrial Estate Phase II, New Delhi 110020
Phone +91 9310076011/14
sahil@1neup.com www.1neup.com

RNI registration 108290/2010 Postal registration no MH/MR/N/150/MBI/11-13
posted at Mumbai Patrika Channel Sorting Office on every 7th or 8th of the month

Excelling the art of stage lighting since 1956

35, New Municipal Market, Lodhi Colony, New Delhi - 110003,
Tele: + 91-11-24619543/643/743 Fax: +91-11-24627788
info@modernstageservice.in www.modernstageservice.in
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Shiro, or castle in Japanese, is a dramatic soaring space that immediately captures the imagination and stretches the
senses. An organic blend of cuisines, culture & service from all over Asia mixed with a unique blend of western music &
signature cocktails to produce the ultimate dining or late night experience. The towering interior is finished in a unique
combination of natural stone, wood, slate, leather, bamboo and velvet complemented by shimmering lotus pools, soft
furniture and subtle lighting. As the night unfolds Shiro’s energy increases as guests watch the sophisticated restaurant
transform itself into something akin to a club or lounge. The high-energy show bar reverberates with customized music
yet the lounge and dining areas remain comfortable. Great attention has been paid to ensure each area within Shiro
retains its own mood or vibe with the requisite differences in decibel levels. Shiro plays the host for various events like
private parties, brand launches, corporate set ups, large scale events and innovative DJ nights. Shiro is the talk of the
town amongst party-goers as it is the only place that offers the combination of Sushi food and Samba beats that they
innovatively call the Sushi Samba. Shiro provides the perfect ambience for international DJs to showcase their tunes as
well as the renowned Studio 54 which gets you grooving to the best of the classics. The perfect place to network, Shiro
presents One World which is frequented by the expat community.
For Event & Activation Enquiries Contact:
Shiro, Mumbai
Carlton Royle - Mobile: +91 90047 38888 | Email: carlton.shiro@jsmcorp.in
Darren Alvares - Mobile: +91 98202 77908 | Email: darren.alvares@jsmcorp.in

TESTIMONIAL
“Our guests and Pernod Ricard team were extremely happy with the venue , food and overall service. We look forward to many more memorable occasions
of this kind in the near future.” – Chivas Spotlight at Shiro Mumbai

FACTFILE

FLOOR PLAN

Capacity -

250 to 300

Power supply -

Additional power supply is provided as per
requirements

Catering specs -

Japanese, Thai, Korean, Teppanyaki & Dim Sums

Operational hours -

1230 hrs to 1530 hrs and 1900 hrs to 0130 hrs
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Olive Beach, with a sprawling, easy ambience brings together good food with great conversation in an intimate
environment. It focuses itself very sharply as a gourmet destination for great cuisine and wine. Since its opening in 2007,
Olive Beach has quickly become one of the city’s best loved restaurants bringing forth a warm, cosy dining experience
of high standards to its patrons. Situated within the Hotel Diplomat, in a tranquil setting hidden behind curtains of
greenery, those who appreciate the good things in life come here to escape the landlocked city for a beach to laze in.
Executive Chef Saby who is widely acclaimed for his artistic and experimental take on regular cuisine, has come a long
way from art school to a globetrotting chef who is ranked amongst the best in the country. In October 2010, Olive Beach
unveiled an intimate wine bar serving up a great cross section of wines from various wine producing countries. The
space has a quirky, eccentric, eclectic, French cool feel while maintaining it’s charming rustic appeal.
For Event & Activation Enquiries Contact:
Olive Beach, Hotel Diplomat, 9, Sardar Patel Marg, Diplomatic Enclave, Chanakyapuri, New Delhi - 110021
Tel: 011 - 46040404 | Mobile: +91 98108 77701
www.olivebarandkitchen.com

FACTFILE

FLOOR PLAN

Capacity -

Lawn: 200 | Courtyard and Boardwalk: 80
Restaurant: 75 | Entire space: 450

Catering Specs -

Modern European only. Menus are designed and
catered to specific needs of client

Operational Hours -

Breakfast: 0700 hrs - 2230 hrs
Lunch: 1200 hrs - 1530 hrs
Dinner: 1930 hr - 0100 hrs
Sunday Brunch: 1200 hrs - 1600 hrs
The Wine bar timings: 1800 hrs - 0100 hrs

Power Supply -

A Gen Set can be rented and parked in the outside
designated area
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FACTFILE
Footfalls -

3,00,000 - 3,50,000 (Weekly Average)

Anchor Tenants -

Zara, Fitness First Platinum, PVR Premiere, Espirit,
Crossword, Mothercare, Good Earth, Homestop

Loyalty Database -

Approximately 1,00,000

Number of Stores -

168

Gross Leasable Area -

450,000 sqft

Clientele -

Airtel, Carlsberg, Perfetti, HP, Samsung and many
more

TESTIMONIAL
“Through this campaign, Perfetti Van Melle India plans to encourage children to
indulge in creative thinking. We got tremendous encouragement & support from
Select CITYWALK whose objective is to amalgamate shopping & entertainment and
introduce innovative events & activities to its shoppers.” - Nikhil Sharma, Director
Marketing, Perfetti Van Melle India

FLOOR PLAN

Select CITYWALK
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Offering the experience of blending in a
modern, cutting edge shopping, with the
irresistible charm of a laid back walk through
the city square, Select CITYWALK is a chic
shopping centre situated in the heart of South
Delhi - Saket! Adding to the aesthetics of the
sprawling 1.4 mn sq. ft. Shopping centre, is
the 90,000 sq. ft outdoor, landscaped Plaza
- enhanced with water bodies, plants, trees
& beautiful lighting, giving Delhi a rich &
soulful experience, a novel urban space for
relaxation and entertainment.
A centre known for its International
shopping experience, out-of-the-box events,
advertising & promotional campaigns,
Flea Market, Art & CSR Initiatives & unique
hospitality. Select CITYWALK comprises of
a gorgeous Shopping, Podium, serviced
Apartments, a 6-screen upscale PVR
Premiere, India’s first Platinum Health Club,
Destination Restaurants, Cafes, Bistros & Bars,
with Parking for approximately 2,000 cars.
More than just the ultimate Shopping
destination, Select CITYWALK treats guests to
a sensory experience & provides integrated,
high quality infrastructural facilities at par
with international standards.

For Event & Activation Enquiries Contact:
alliances@selectcitywalk.com
Ph. No: +91 96543 39905 | +91 96540 33869
Select Infrastructure Pvt. Ltd.
A-3, District Center, Saket, New Delhi – 110 017

05
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Corporate events Exhibitions
Showreels Audio Visuals.

Wedding Pre-Wedding

A one stop shop for Photography & Videography
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THE NEW GENERATION OF SUCCESS!

experiential

incentives

Are you ready for an evolution
in your MICE program?
Join us over a corporate luncheon, 'Experiential Incentives' - A unique series of B2B networking
platforms where we bring the most experiential destinations and services from across the globe
to you, in your city.

DELHI

JUNE

11:00 AM to 3:00 PM 12
The Taj Mahal Hotel
Number One Mansing Road

HYDERABAD

JUNE

11:00 AM to 3:00 PM
Taj Deccan
Road No. 1, Banjara Hill

13

MUMBAI

JUNE

11:00 AM to 3:00 PM
Four Seasons Hotel
Worli

14

Experiential Incentives is tmf dialogue marketing India’s effort towards sealing the deal on a ‘New
Generation of Success’ in Meetings, Incentives, Conferences and Events (MICE) planning, while showcasing some of the very best Meeting and Incentive Destinations and Services across the globe.
Participating Convention and Tourism Bureau representatives will be available for individual meetings
and discussions regarding future business opportunities. Please feel free to connect with us should you
need a pre-fixed meeting with any or all of our destination partners.
We look forward to welcoming you at Experiential Incentives!

The following Partners look forward to meeting with you at the workshop:

RSVP: Sandhya Maliakal | +91 99300 89557 | sandhya@eventfaqs.com
Visit: www.eventfaqs.com/exincentives

An initiative of

Media partner

www.eventfaqs.com

For further information on tmf dialogue marketing, please visit :
www.tmf-dialogue.com

